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THE MESSAGE OF THE CONSUMERS! GUIDE 
OF THE AGRICULTURAL ADJUSTMENT ADMINISTRATION 


The National Recovery Program has one objective; It is to 
raise the standard of living of all our people. 


Thirty million people on the farms are poor customers for 
workers in the factory; they are poor customers of the shop keeper 
and the manufacturer. The vanishing buying power of the farmer 
has silenced the factory; it has thrown good men out of work. 


The man in the street, Wmgrily looking for work, and the 
man with the hoe, raising more food than he can sell, are in the 
same predicament. Neither can buy what the other has to sell. 
Both suffer, and we all suffer with them. 


The Agricultural Adjustment Act seeks to lift the income 
of the farmere It does this by increasing the farmer's return 
for the things he produces. It does not provice for the guarantee 
of profits to any distributing agency. 


In a democracy it is important that all of us should know 
whither we are going and what we want, and to act in that imowledge. 


The "Consumers! Guide" is designed to promote such knowledge. 
It is a record of the upward climb of the farmer and the worker. 
It is a guide to consumers in checking on prices throughout the 
country. 
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WHAT ABOUT EGG PRICES? 


Here we see egg prices on 
their way up, as usual at 
this time of the year. 





FEB, 
MAR 




















We also can compare our egg 
prices this year with the 
prices we were paying a few 
years back, and realize what 
a big drop there has been. 





CENTS PER DO 


‘| AVERAGE PRICE O 
4A DOZEN EGGS 
BS i. 
RETAIL 1924-9 
But we also notice that only Cet | 
from one-half to two-thirds 6-Year averages 
of what we pay for eggs goes |30\—74\-+>¢ —s. 
to the farmer. Sa i sage BE 
20 | a ae 


The rest of our egg money £7 
goes to the retailer. and RETAIL, 953 Yj 
wholesaler, for transporta- 10% isha YY, 
tion, packing, brokerage, y FARM 19 Y YH 
distribution, costs, wast- Oo“ : LAL. 
age and profits. 
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The two uppermost curves show the average retail and average farm price 
of a dosen eggs, month by month from January to December for the 6-year 
period previous to 1950. The retail prices are for ‘strictly fresh’. 


They are given here to show what are the usual seasonal ups and downs in 
egg prices, and to let us see how wide a spread of intervening costs we 
paid for, in supposedly normal times. 


The course of the same two sets of prices during the first nine months 
of this year is traced by the two short lines which loop part-way across 
the lower half of the chart. 


They show that even when we get dom to rock-bottom prices, the retail 
price still maintains itself at a decidedly safe distance from the farmer's. 
In fact, though lower in terms of cents than it was, the distributor's 
margin is bigger in proportion now than it was in normal times. It takes 
up more of what we pay for our eggs than it did before. 


As we write this, farmers are organising to demand cost-of~production 
prices for their products. They must be far from this goal where eggs are 
concernede For though the cost of grain for feeding hens has gone up, 
when we look at that lowest curve on the chart we do not see this fact 
reflected in any sustained, un-seasonal rise in the farmer's ogg price. 


‘Instead of reflecting the increased cost of production, that wavering 
line reflects, in part, the poverty of sity people who would like to buy 
more eggs but must do without them 
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DEPARTMENT STORE HEADS DENY 
COTTON TAX IS A BURDEN ON CONSUMERS 


Half a dozen dapartment store executives sat around a table in 
one of the conference rooms in the Department of Agriculture the other 
day, discussing the cotton processing tax. 


They had been invited to an informal conference by Administrator 
George Peek, with the Consumers! Counsel, to explain why store clerks 
are telling consumers that the large mark-ups in the retail price of 
cotton goods are due to the cotton processing tax alone. 


This is what these executives said about this tax which has been 
attacked by certain mamfacturers: 


"The cotton processing tax is a negligible item and 
has been absorbed by the merchants, ond not reflect- 
ed in their retail prices. Furthermore, salespeople 
have been instructed not to refer to the processing 
tax as a reason for the higher prices in cotton goods, 
it being so apparent that such higher prices that do 
exist are in the main due to increased wholesale costs 
of merchandise." 


4 If merchants and clerks in your city have not been as frank about 
tae cotton tax, here's your guide to just what the tax might add — as a 
maximum amount —~ to the price of cotton goods: 


ARTICLE TAX ARTICLE 
Men's knit athletic undershirt ¢ 0.8 Women's kuit vest,modium 
woven shorts 1el u " unionsuit, 
" athletic unionsuits 2.0 light weight 
knit athletic unionsuits, knit unionsuit, 
Lightweight heavy weight 
knit athletic unionsuits, bloomers,medium wéight 
heavyweight woven slips 
shirts, work dresses 
sairts, other than work uniforms 
overalls hose, per pair 
work pants 
pajamas 
half hose 


> 


Child's Imit sleeping suit, 
medium weight 

Infants knit undershirt, 
heavy weight 

Sheet (81"x99") Nottingham lace curtains, pr. 

Pillow cases (45 x 36), each Table cloth (54 x 60) 

Face towel (18 x 36) ‘1 Napkins, dozen 

Bath towel (24 x 48) Unbleached meslin, yd. 


OP DDNMAD w 
PHENO MO 





-5~ 


BUY BY STANDARD 


How to Select Your Thanksgiving Turkey: 


If you want to 
be absolutely sure 
of having a good 
turkey for your 
Thanksgiving dinner, 
buy a Government 
graded one. The 
United States Govern 
ment maintains a 
grading service for 
turkeys, just as it 
does for beef. 
The Government's 
grading mark is put 
on the boxes in 
which the turkeys 
are packed, or it is 
printed on a cardboard tag which is 
attached to the bird so that it can 
not be taken off and put on another 
turkey of inferior quality. 


Turkeys graded and tagged by the 
Government for the retail market are 
classified asYoungjor Old. Their 
standards of quality are described 
by two grade terms: PRIME, CHOICE. 


U.S. graded PRIME turkey is s0 
termed because it is a well—fleshed 
and well-fattened bird,practically 
free from blemishes or defects. 


U.S. graded CHOICE turkey is a 
fairly well-fleshed and fairly well- 
fattened bird, which may show slight 
defects, such as discolorations or 
tears in the skin. You'll find it 
& satisfactory turkey for Thanks- 
giving dinner if you can not afford 
one of the PRIME grade. 


Experienced cooks can buy one 
of the Govermment graded turkeys 
Classified as Old and serve their 
families a Thanksgiving bird that 
will appeal to the most fastidious 
palate. 


Ten states-—- 
Washington,Oregon, 
Idaho ,Utah,Nevada, 
Montana,N. Dakota, 
Wyoming, Colorado, 
and Nebraska —— 
supply the retail 
market with 
turkeys graded 
and tagged by the 
United States 
Government. 


Turkey grow 
ers in these 
states belong to 
a cooperative 

known as the Northwestern Turkey Grow 
ers' Association. Members of this 
organization are required by their own 
rules to have their turkeys Government 
graded if they want to share in the 
benefits of the cooperative. 


Many of these Government graded 
turkeys are shipped into other markets 
of the country for Thanksgiving and 
Christmas trade. Last season 7,000,000 
pounds were sold. 


Turkey grading service is supplied 
by the Government in New York, Boston, 
Philadelphia, Chicago, Los Angeles, 

San Francisco, and Seattle. Dealers 
in other cities can also get this 
service. All they have to do is to 
tell their wholesalers they want it. 
It costs only 1l¢ a bird. 


Many states have state grades. 
Among these are Vermont, Connecticut, 
Massachusetts, and the grades are under 
rigid supervision of these various 
State Departments of Agriculture. 


Whether you get a U.S.graded 
turkey depends largely on your asking 
your dealer for it. 
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WHEAT FACTS 


Wheat flour is better than any other for yeast bread because 
of its gluten. To the farm boy gluten is the "wheat gun" 
which he makes when he chews up some of the wheat kernels. 
To the breadmeker, gluten is what maxes dough elastic. 


Hard-wheat flours have the best gluten, feel slightly gritty 
to the fingers, ma'ze the best yeast breads. Soft-wheat 
flours have less gluten, feel velvety like cornstarch; 
moke the best cake and pastry. Either kind of flour is 
good for mfiins, discuits, or other quick brends. 


All-purnose flours are genernlly blends of hard ~ and soft - 
whert flours; mike good bread, cake, and nastry. 


Grohan flour, whole-wheat or entire-wheat flour has all the food 
value of wheat, becouse they include germ and bran. White 
flour, highly milled, contains no zerm or bran. 

Whole-ground wheat, or the whole grains themselves, cooked until 
tender, make an excellent breakfast food. You can get the 
wheat grain at a feed store. A peck is enough breakfast 
food for a family of five for a month, and clean whole 
wheat will keep for several weeks in a cool, dry place. 


Cooked whole wheat is good in chowder, in scrapple, in stews, 
muffins, pudding, or cookies. Can ve served at dinner 
as rice or hominy is served. Is good in salt pork hash. 


To cook the whole whent grain, sork it overnight, add water 
and salt, then boil gently for 3 or 4 hours or until 
tender. 


A coffee mill or a food grinder crn be used for grinding wheat 
at home. Or you can get a specinl little machine that 
will score the grain. For cooking over direct heat, use 
6 pints of water to a pound of wheat, with 3 teaspoonfuls 
of salt. Simmer for 1 to 1 1/2 hours. 


Whole-wheat bread makes economical sandwiches for the children's 
lunch, if they carry lunch to school, because of the extra 
food value in whole-wheat flour. 


@ 
Food Facts ou this page ore from 
THE UNITED STATES BUREAU OF HOME ECONOMICS, WASHINGTON. 
Further information for home makers will be furnished by 
the Bureau on request. 
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KEEPING UP WITH THE FARM PROGRAM 


A quick summary of plans and achievements under 
the Agriculture] Adjustment Act, to control farm 
production and eliminnte waste in distribution. 


Sept .26 ~ Oct .26 


Pork Rushed to Relicf Agencics: 
Over 500 freight car loads of the 100 
million pounds of cured pork, obtained 
from hogs vrocessed under the emergency 
hog plan have been ordered and are 
being shipped to state relief agencies 
. Under new milk agreements Federal 
Emergency Relief Agency or other public 
relief agencies can purchase mill at 
wholesale nrices or less .... Surplus 
butter sucplies are to be used for 
relief 





Help for Corn and Hog Reisers: 

Between 1,500,000 and 2,000,000 farmers 
who get their main income from corn and 
hogs are deing enrolled in reduction 
camprign. Purpose; to bring prices up 
to pre-war tuying power’. Corn acreage 
to ve reduced at least 20%; hog farrow- 
ing, at lenst 25%, Each farmer who 





Checks and Loans to Cotton Farmers 
Most of South's cotton farmers, who 
took part in the 1933 cotton reduction 
program, have received checks, 
totalling over $98,000,000 Loans 
on current cotton crop to help growers 
who need ready cash and who agree, 

to coonerate in cotton acreage reduce 
tion program will be made by the 
Comnodity Credit Corporation .... 
Campaign to organize producers for 
cotton production control next year, 
under way. Growers who participate 
in restricting cotton plantings to 

25 iwnillionecres will receive rental 
payments from $3 to $11 an acre, 

also a benefit on domestic portion 

of crop if average falls below 


parity. 





5200 Cizar-Leaf Growers Get Checks, 





varticipates will share in a $350,000,000 totalling $407,000, as first payment 


adjustment fund. Toraise this fund, 
processing tex will be placed on live 


hogs: 50¢ ver hundredweight, November 5; 


$1, Decomber 1; $1.50, Jamary 1, 1934; 
$2, February 1, 1934, What this tax 
may mean to consumer prices, not 
estim.ted yet.... Question of applying 
Compens ting taxes to competing meat 

is being considered. 


Wheat Formers Sign Up for Production 
Control. Plans to cut wheat pro- 
duction well under way. To date, 
acreage reduction for 1934 already 
pledged 7,800,000 acres, about 15% 
of tot-l 682,000,000 acres reported. 





fer participating in the 1953 
production reduction program. 


Merxoting Agreements Signed include: 
Southern rice industry (similar to 
agreement for California industry, 
effective Sept. 26); Waskington, 
Oregon, Idaho, Montana marketing 
agreement coverning marketing of tree 
fruits; flue-~cured tobacco (to 
secure growers an increase of from 
$10,000,000 to $12,000,000 -- with 

a possible total of $20,000,000; 
consumers may. be charged an extra 
1-4/5¢ per package extra during 
agreement which ends March 31, 1934) ; 
Northwest wheat agreement (to export 
35 million bushels). 
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YOUR PAY TO THE FARMER 


Out of every dollar families spent for typical monthly pur- 
chases of a group of 14 important foods, this is what the farmer 
has been getting: 


47 cents — # an average in 1929 

31 cents -—— on February 15, 1933 

39 cents — on August 29, 1933 

37 cents — on September 12 and 26, 1923 


The rest of the dollar spent for these foods went to processors 
and distributors, except for a small amount (due to the wheat 
processing tax) in August and September, which will be paid to 
wheat farmers. 


Farm prices, retail prices, and margins have all gone up 


Since February. From February 15 to September 26, this is how they 
have increased: 


Farm prices -- Up 45% 
Retail prices — Up 21% 


Margin — Up 1% 


In recent weeks, increases to farmers have been slowing down. 
From September 12 to September 26, farm prices for these 14 foods 
gained only 1 cent; retail prices, 13 cents; distributors! margins, 
12 cents. 


Processors! and distributors!’ margins have increased with 
practically no interruption since May. On September 26 they were 
the highest recorded this year, and greater than the 1932 average. 


CHANGES IN RETAIL AND FARM VALUES OF TYPICAL MONTHLY 
PURCHASES PER FAMILY OF CERTAIN FOODS 


RETAIL VALUE 
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Chees 
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Hens 
Round 
Leg o 
Flour 
bread 
lard 
Potat 
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Rice 
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Pork 
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Change in retail prices of representative foods in the 
United States from February tember 26 
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Butter . 

Cheese I as 235-4 
Milk t 6) 11.0 
Bgzs . Z 0% 2023 
Hens 21.3 2028 
Round Steak oe 26 el 
Leg of lamb Eee 
Flour r 4.9 
bread 79 
Lard ev 
Potatoes 2-8 
Wacaroni I 15.7 
Rice 6.7 
Prunes 10.3 
Pork chop 25-8 
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HOW THESE PRICES ARE COLLECTED 


The purpose of this collection of retail prices is to study the cost of 
foods bought by wage earners. Prices are secured from all types of stores -- 
asighborhood, downtowm, department, and chain stores ~ provided a large part of 
their patronage comes from wage earnerse All types of services are included in 
the prices; "credit and delivery", " neat and carry", "cash and delivery"; "fancy" 
stores and the "low type" stores are not included, except in the case of milk 
prices, which are delivered prices only. 


Attempt is made to secure pricer on standard grades, recognized brands, 
md quality products bought in considerable quantities from each store by the wage 
earniug population of the city. Effort is made to secure quotations on similar 
grades in different cities but local buying customs of consumers are also taken 
into consideration. Prices from individual stores and cities are comparable from 
one date to another, but are not necessarily comparable with those from another 
store or in another city. 
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Average Price per Quart 


(in cents) 
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eo aes Milwaukee 
14529 Minneapolis 
10,9 Mobile 

LP} Newark 

12.0 New Haven 
Bridgeport 14.0 New Orleans 
Buffalo 11.20 New York 
Butte 10.8 11.0 Norfolk 
Charleston, S.C. 1505 1565 Omaha 
Chicago 10.0 1020 Peoria 
Cincinnati 920 920 ‘ Philadelphia 
Cleveland 10-0 10.0 Pittsburgh 
Columbus 920 929 Portland, Mee 
Dallas 920 900 Portland, Oree 10.3 
Denver 10.0 10.29 Providence 12.0 
Detroit 10.6 10.20 Richmond 11.5) 
Fall River 1200 12.0 12,0 Rochester 10.0 
Eonston S44 10.0 10.0 St. Lovis 10.0 
Indianapolis 920 920 920 St. Paul Tel 
Jacksonville 1320 14.0 14.0 Salt Lake City 920 
Kansas City 1000 1060 1020 San Francisco 12.0 
Little Rock 1000 12.0 220 Savannah 136/ 
Los Angeles a350  izs0 i280 Scranton 10.0 
Louisville 967 11.0 11-20 Seattle 920 
Manchestor 102.0 11.0 11.20 Springfield, Ille 9el 
Memphis 10e0 1005 11.29 Washington, D. C. 134.20 


ry 
Oo OU O OJO 


United States 
Atlanta 
Baitimore 
Birmingham 
Boston 





° 
. 2. © 
ono 


ee en 
MH $M OW|- 

eee @ 

a eo 2 

Oo Oo GO 0 'O'oa 


} i ft pj pp pt 
JWOD ON MOO NMWOWNDL A 
s 


bad 
n 
° 
© 


e 
~~ 
i 





Average retail price of milk in 51 cities of the United States did not chang 
from Septe 12 to Sept. 26. Prices range from a low of & cents a quart to a highof 
14 cents a quart and the average of all 51 cities is 11.0 cents. In general the 
lower prices are iu the butter sections of the middle west and the higher prices 
are-in the fluid milk sections of the east and southcast where the dairymen are 
strongly organized. 

Farm price of milk on Septe 26 was $le49 a mundred pounds compared with $1 Mi 
on Septe 12 and with $1.16 on Febe 15-6 The retail value of 100 lbse (46ats.) of m 
was $5.06 on Septe 26 and on Septe 12 comprred with $4.74 on Feb. 15. The present 
margin between farm-and retail prices is approximately the same as in February. 

The spread between farm values and retail values indicated above may scem 
excessive, but the milk dealer does not sell all his milk in fluid form. A part of 
it always is sold in the form of cream, butter, ice-cream, and other uses which bx 
lower pricese Butter and cheese prices are shown in the following two tables. 
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Market 


Unitec 
Atlant 
Baltix 
Birmiz 
Bosvor 
bridge 
bfie] 
butte 
Charl < 
Chica: 
inci: 
Cleve] 
Colum: 
Dallas 
Denve3 
Detro: 
Tall 1 
oust 
Indie: 
Jack oc 
Kensa: 
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BUTTER 


——_ 


Average Price per Pound (in cents) 
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Market Feb. Sept. Sept. Market Feb. Sept. 
15 12 26 15 12 





Milwaukee 
Minneapolis 
Mobile 

Newark 

New Haven 

New Orleans 
New York 
Norfolk 

Omaha 

Peoria 
Philadelphia 
Pittsbureh - 
Portland, Mo. 
Portland, Ore. 
Providence 
Richmond 
Rochester 

St. Louis 

St. Paul 

Salt Lake City 
San Francisco 
Savaanah 
Scranton 
Seattle 
Springfield,Ill. ; 
Wasningtor D.C. 


United States 24.8 27.9 
Atlanta "0.9 29.3 
Baltimore "27.2 20.7 
Birmingham * 25.1 28.1 
Boston 24.7 29.6 
Bridgeport 26.1 29 2 
huffelo 23.7 27.5 
butte Boel 26.5 
Charleston, S.C. 24.3 27.5 
thicag> + 25.) 27.8 
Cincinnati 24.3 
(leveland 24.4 
Columbus - 24,9 
Dallas 2 8 
Denver 23.2 
Detroit 2501 
Tall River 24.3 
Kouston 26.9 
lndienapolis 25.7 
Jacksonville 2%.7 
Iansas City / 2805 
Wile Rex 22.9 
mls Angeles 23.9 
lbuisville 24.3 
Yancke ster 25.1 
Warp his 24.5 
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; Butter prices aave advanced since *ne middle of August due to a seasonal 4e- 

"Pline in production and to planus for the purenass of surplus butter for relief 
Mrposes. The storage holdings of butter are lurse, however, and may tend to pre~ 
Yeat any marised increase in prices during the rost of this year. 


7 The average price of butter reported in the 51 cities of the United States 
“Bt Sept. 26 was 28.1 ccats a pound compared with 27.9 conts two weelss earlior. 
fam prices of butter fat averaged 20.5 cents a pound on Sept. 26 as compared with 
9.8 cents on Sept. 12 and 15.8 counts on Feb. 15. The retail value of the amount 
tf butter made from a pound of butter fat was 33.7 cents on Sept. 26; 33.5 cents on 
Sept. 12; and 29.8 on Feb. 15. The margin between farm and retail values has 
tropped from 14.0 cents in February to 13.2 cents on Sept. 26. 
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CHEESE 
Average Price per Pound 
(in cents) 
/ 
Feb. Sept. Sept. Feb. Sept. Sept. 

Market 15 12 26 Market 15 12 26 
United States 21.3 23.5 23.4 Milwaukee 21.8 25.4 28.0" 
Atlanta 18.3 21.5 20.9 Minneapolis 19.6 21.6 21.4 
Baltimore 21.4 24.9 26.9 Mobile 18.6 22.3 22.1 [lnited 
Birmingham ne: Ra SS Newark 23.7 25.7 25.1 #itlants 
Boston 22.8 25.5 25.5 New Haven 27.9 28.4 28.9 Baltim 
Bridgeport 28.7 30.4 29.9 New Orleans 19.3 21.1 20.7 SBirmin 
Buffalo 24.0 25.0 25.1 New York 26.0 28.2 28,3 Boston 
Butte’ 19.8 19.2 20.1 Norfolk 17.3 20.3 20.8 Bridge) 
Charleston, S.C. 19.0 20.8 20.8 Omeha 19.3 22.1 21.8 [pbffal 
Chicago 24.4 25.9 25.8 Peoria 20.5 21.1 21.1 ppitte 
Cincinnati Be 24.9 BS Philadelphia 25.6 27.2 27.0 piurle: 
Cleveland 4 25.7 . 25.0 Pittsburgh 22.5 24.2 22.9 quence 
Columbus 22.3 25.7 25.9 Portland, Me. ~~ 22.3 25.8 25. Qe 
Dalles oS ae ae Portland, Ore. 18.1 22.0 21.7 gplevele 
Denver 4.2 2.9 2.5 Providence 24.3 6.1 25.7 polumbs 
Detroit a4 29-- Ba Richmond 17.9 27.8 2.7 Ballas 
Fall River Mik 26.8 26.9 Rochester 25.35 26.7 26.8 mrwer 
Houston 16.8 19.0 19.1 St. Louis 19.4 22.8 22.4 pprirocit 
Indianapolis 20.0 23.2 22.4 St. Paul 19.6 22.5 22.6 eu 3 
Jacksonville 18.1 19.6 20.4 Salt Lake City 16.4 17.6 17.8 ppusto: 
Kansas City De 2.1:--aa San Francisco 23.7 27.0 26.5 men 
Little Roc 16.6 18.6 18.8 Savenneh 17.9 20.0 20.00” 
Los Angeles 22.6 24.6 23.1 Scranton 22.0 23.9 2.5 
Louisville 19.2 21.4 23.1 Seattle 19.6 21.3 200g” 
Manchester 23.8 25.2 24.8 Springfield, I11. 20.0 22.0 21.4 —P° An 
Memphis 16.0 19.2 19.3 Washington, D.C. 20.2 23.4 24,1 oe 

emphi 


Average retail price of cheese reported in 51 cities on Sept 26 was 23.4 
cents @ pound or slightly less than the previous week, reflecting a weakness in 
the wholesale cheese marxet during the past month. Cheese production ands tocks 
have both deen heavy and the seasonal rise in prices from now until the first of 
the year will probably be small. 


i 








Tie farm price of mill on Sept. 26 was $1.49 a hundred pounds compared with te Uni 
$1.45 two weeks earlier and $1.16 on Feb. 15. The retail value of cheese made from 8 ce 
100 lbs. of milkwas $2.34 on Sept. 26; $2.35 on Sept. 12 and $2.13 last February, ‘ats o 
This represents a decline in the margin between farm prices of mil and city retail 
prices of cheese to 85 cents on Sept. 26 compared with 90 cents on Sept. 12 aad 97 
cents on Fed. id. 
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EGGS 


Average price per Dozen 
(in cents) 








Feb. Sept. — Feb. 
15 12 Marke u 15 


Cle 28.43 ) Milwaukee 19-7 
19.3 26.7 Minneapolis 1925 
2265 3009 39 3.27 Mobile 16.8 
if.) 2.0 26.6 Newark 2803 
30.8 43.4 beg New Haven 2967 
2863 «43.333 New Orleans 172 

Cl ed 2g 30% New York 2S oO 

; 2546 3167 Norfolk 21.2 
Ce. 18 AS) 29 ec Omaha 16.8 
2503 2705 Peoria - 161 
1909 2626 Philadelphia 25 20 
1929 306)! Pittsburgh 21.6 
18.2 255 Portland, Mee Ce] 
179 27 eS Portland, Ore. l7-ee 
18.7 3126 Providence 26.4 
20.4 26el Richmond 1967 

26 e2 O62 Rochester 2209 
16.2 ; 216.3 Ste Louis 18.1 
1607 2 Cues Ste Paul 19.6 
20el 3505 Salt Lake City - 175 
19.3 2 C288 San Francisco Clef 
16.0 24.5 Savannah: 176 
eege 8652 3263 Scranton C505 
1720 4 Be) Seattle 2005 
anchester 2503 40.6 Springfield, Ill. 17.5 
emphi s 16.3 25 03 Washington, D. Ce 23607 
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Increases in egg prices are usual at this time of the year and further in- 
tases can be expected from now until Novembere Retail price of eggs increased 
tm an average of 28.3 cents a dozen on Septe 12 to 303 cents a dozen on Sept. 26. 
st February the average price was 21.4 cents. The average farm price of eggs in 
te United States, however, did not rise during the two weeks and was reported as 
#8 cents a dozen on Sent, 26 as compared with 16.0 cents on Sept. 12 and 11.0 
‘tts on Febe 15, 


As a result of these price changes, the margin bsotween farm and retail prices 
anced to 14.5 cents on Sept. 26 as compared with 12.3 cents on Sept. 12 and 10.4 
"nts on Febe 15 Some increase in margins between farm and retail prices of eggs 
Susual at this time of the year. 
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FLOUR 


Average Price per Pound 























(in cents) 
=. 

< " ‘ . Feb. Septe Sept. ceti 
Market me spe ne Market 15 12 26 = 
United 
United Stateés ae eo Milwaukee 207 =e 7 Atlante 
Atlanta 5 6:3 fi Mobile 363 ae 4.5 Bal tim 
Birmingham 301 4.9 4.9 Newark — 349 J 900 birmin, 
Boston a or New Haven Sy <- e oston 
Bridgeport 364 505 5 et New Orleans Uel 58 508 bridge) 
Buffalo 206 Fee Bee New York 209 Sel Fel buffali 
Butte ce ae” (a Norfolk 300 matte 
Charleston, SoC. 309 54 5.4 Omaha 205 Yee 43 (Charl e: 
Chicago 206 44g 4.7 Peoria 205 4e6° eb thicage 
Cincinnati me eS , Philadelphia 208 eS 540 tincin: 
Cleveland 2 Bie SS alae os Pittsburgh 205 eS flevel: 
Columbus 204 44 4.3 Portland, Me. C09 Del Del Column 
Dallas 2.9 Ta 4.7 Portland, Ore. ol 465 445 lel las 
Denver 203 41 4.0 Providence 303 Bolt Sed lenver 
Detroit - ts As Richmond 209 US 49 tetroit 
Fall River a ae Rochester i ee all Ri 
Houston 2e7 4.6 4.7 Ste Louis 206 4.8 4.7 Rous tor 
Indianapolis 205 4.6 4eb Ste Paul 206 Le] 448 Indians 
Jacksonville 346 503 505 Salt Lake City 1.8 305 345 nckeo: 
Kansas City a A 4.7 4.7 San Francisco 303 520 520 Binsas 
Little Rock . 60 Savannah 305: 503 Ded hittle 
Los Angeles 208 4.3 yy Scranton 320 520 ote bos An; 
Louisville ar Sa Seattle 3.0 4.6 26 Da 
Manchester 300 5 lf 5 alt Svringfield, Ill. 205 elt te] anches 
Memphis 269 4.7 4.7 Washington, De Ce. 3.20 503 Fel papi ¢ 





. 


Flour prices in the retail stores averaged the same on Sept. 26 as two weeks, 
earlier, 4.9 cents a pound as compared with 2.9 cents a pound on Feb. 15. After 
dropping during July and August the averare farm price of wheat increased from 70 
cents a bushel on Sept. 12 to 73 cents a bushel on Sept. 26. 


farm price was 52.3 certs a bushel. 


& bushel of wheat makes about 42.6 lbs. of flour so the wheat for which the | 
farmer now gets 73 cents sells in the form of flour to the consumer 2t $2.087 alloy 
ing a margin of $1.357 to process. transport and sell the product. Last February 
the wheat which brought the farmer 32.3 cents sold as flour to the consumer for 
$1.235 leaving a margin of $.906. It will be noted that the spread in price was 
widenea a great deal since February. Tunis is largely tne result of two factors: (1 
the margin in Februery was exceptionally low; perhaps a spread about $1.00 would 
have been considered as "normal" and (2) the processing tax on wheat has added $0 
cents a bushel to the costs of getting wheat from the farm to the consumer. 

The increase in flour prices since February is due largely to a short crop 
of wheat in this country combined with the drop in the value of the dollar in fore¥ 
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markets. The processing tax added about 3/4 of a cent to the price of a pound of 


flour. 
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BREAD 


Average Price per Pound Loaf of White Bread (Baked 
(in cents) 
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Jnited States 
Atlanta 
Baltimore 
Birmingham 
Boston 
Bridgeport 
buffalo 
butte 
tharleston, S.C. 
Chicago 
fincinnati 
fleveland 
folumbus 
dallas 
Denver 
etroit 
fall River 
houston 
Indianapolis 
acksonville 
Biansas City 
little Rock: 
los Angeles 
luisville 
puchester 
“inhele is 


Milweukee 
Minneapolis 
Mobile 

Newark 

New Haven 

New Orleans 
New York 
Norfolk 

Omaha 

Peoria 
Philadelphia 
Pittsburgh 
Portland, Me. 
Portland, Ore. 
Providence 
Richmond 
Rochester 

St. Louis 

St. Paul 

Selt Lake City 
San Francisco 
Savanneh 
Scranton 
Seattle 
Springfield, I11. 
Washington, D. C. 
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Retail bread prices contimed their advance rising from 7.7 a pound on Sept. 
“to 7.9 cents on Sept. 26. Last February the average price was 6.4 cents. Until 
cent weeks the average bread price increase since February was closely in line 
th increased costs of bread ingredients. At present the margin between ingredient 
Wits and bread prices is higher than last February. This may be accounted for at 
Mast partially by increased wages in bakories and groccry stcres, but the rise in 
tad prices should stop unless the market price for wheat rises. 


Wheat at the farm sold for an average price of 73 cents a bushel on Sept.26 
Mmpared with 70 cents on Sept.12 and 32.3 cents on February 15. About 68 pounds 
{ bread are made from a bushel and the retail value of 68 pounds of bread was 
y.o7 on Sept.26; $5.24 on Sept.12 and $4.35 on Feb.15. The margin between farm 
leat prices and city bread prices has increased from $4.03 lest February to $5.37 
m§ept.26, This is due partly to a rise in the cost of other ingredients in 

# ition to flour end partly to the 30 cent processing tax. 





Car Be Yee ose 


SS Lae See 


~16- 














POTATOES 
Average Price per Pound 
(In cents) 
Markets — ' Febe Sept. Sept. -Markets Feb. Septe Sept. 
‘ 15 12 6 15 12 26 
United States e688.) ae Milwaukee | 2.8 2.5 
Atlanta 220 3.8 Sel Minneapolis 1.0 206 Zea 
Baltimore ; 1.5 320 208 Mobile La? See 3.0 
Birmingham 2.1 3.7 3.6 Newark 1.7 Sel Sel 
Boston 1.5 2.7 206 New Haven ; 106 209 205 
Bridgeport 1.4 Vw | 206 New Orleans. 2el 307 362 
Buffalo 9 2.9 205 New York ~ 1.9 Sel Sel 
Butte 08 2.0 1.7 Norfolk 1.8 Se? 34 
Charleston, §.C. 1.8 3.7 307 Omaha. Lae Zl: 
Chicago 1.5 Sed 2-8 -Peoria 1.3 208 Led 
Cincinnati 1.5 3.3 | Philadelphia 1.8 3.3 3.0 
Cleveland 14 0s 35 2.9, Pittsburgh ia Bel 2.7 
Columbus ; 1.2 500 Sel Portland, Me. 1.3 200 Lek 
Dallas 206 4.3 4.1 Portland, Oree 1.5 Qed 20 
Denver 1.6 2.6 .«2i2- Providence 1.4 206 264 
Detroit .* 99 3.0 2.5 - Richmond 1.8 306 3.2 
Fall River 1.3 206 204 Rochester 9 209 20D 
Houston 2.3 307 3.5 St. Louis ) Fe 3.2 2.9 
Indianapolis 1.2 303 20d St. Paul 1.0 Qed 220 
Jacksonville 1.7 3.5 30d Salt Lake City 09 1.7 1.6 
Kansas City 1.6 3.3 2.9 ‘San Francisco 1.9 3.0 Qe? 
‘Little Rock 1.8 Oe Sel Savannah 1.9 304 360 
Los Angeles 1.8 3-1 206 Scranton 1.3 209 207 
Louisville 165 3.6 30 Seattle 14 20d Zea 
Manchester 1.3 am > & 204 Springfield, Ili. 1.4 30 Sot 
Memphis 202 3.3 Sek ‘Washington,D-C.e 1.8 305 3e2 





Retail and farm prices of potatoes continued to decline from Sept. 12 to 
Sept. 26 and it is likely that the low point for the season will be reached about 
the time this report is issued. The potatoe crop is very short this year and al- 
though prices are high for this time of year consumers may expect to pay considera 
ly more during the winter months. 


The average retail price in 51 cities on Sept. 26 was 2.8 cents a pound com 
pared with 3.0 cents on Sept. 12 and 1.5 cents on Feb..15. The farm price was 90 
cents a bushel (60 lbs.) on Sept. 26; $1.05 on Sept. 12; and 37 cents in February: 
The margin betweon the farm price of = bushel of potatoes and the retail value of 
60 lbs. was 53 conts in February; 75 cents on Sept. 12; 78 cents on Sept. 26. 
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Avcrage Price per Pound 
(In Ccnts) 
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Mnited States 
Atlanta 
Baltimore 
Birmingham 
Boston 
Bridgeport 
buffalo . 
butte 
tharleston 
Shicazo 
Cincinnati 
Cleveland 
Columbus 
lallas 

Penver 
letroit . 
fall River 
Fouston 
Indianapolis 


20.8 Milweuxee 18.7 
18el Minneapolis 17.8 
2401 Mobile 15.7 
15.2 Newark 20.8 
R200 New Haven Zoek 
20 04 New Orleans 19.5 
21-6 New York - 21.8 
20.0 Norfolk 19.9 
21.0 Omaha, 17.8 
20.6 Peoria 1702 
19.5 Philadclpnia 25.0 
21el Pittsburgh One 
21.0 Portland, Me. 

16.7 Portland, Ore. 
17.1 Providence 
2167 Richmond 

206 Rochester 

21.0 St. Louis 

20.3 St. Faull 
Jacksonville 19.3 9.5 Salt Lake City 
fansas City 18.1 17.5 San Francisco 
little Rock 15.4 16.0 16.4 Savannah — 

los Angeles 24.9 -37.7 27.8 Scranton. 
louisville Mot «(193 19.2 Seattle 
Menchester 2401 2325 24.3 Springfield,Ill. 1 
Vemph i s 17.0: 1703 16.4 Washington, DeC. 2: 
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Price of hens at retail increased slightly from an average of 20e4 cents a 
Pound on Sept. 12 to 20.3 cents on Sent. 26. Farm prices dropped during the same 
two weeks from 9.5 cents to 9.0 cents a pound. The present spread between. farm 
ad retail prices of hens (allowing for the usual wastage) was the same on Sept. 
26 and on Feb. 15. 
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LEG OF LAMB 





Average Price per Pound 
(in ¢ents) 









Sept. Sept. Feb. Sept. Sept, 
26 Markets 12 26 
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United States 21.7 22.9 22-2 Milwaukee’ 22-0 22.6 21.2 
Atlanta 21-1 23.3 22.4 Minneapolis 20.6 19.6 19.6 
Baltimore 20.9 22.8 21.5 Mobile 22-0 25.2 22.9 
Birmingham 22.0 22.7 22.5 Newark 21.4 22.0 22.2 Bf Unite 
Boston 22-8 22-6 226 New Haven R2-6 0 =—21 9 21.9 § Atlen 
Bridgeport 25-4 24.0 24.0 New Orleans a.<9 21.7 2204 B Balti 
Buffalo 20.7 20.4 19.7 New York 21.8 21.4 21.9 @§ dirmi 
Butte 19.4 19.6 20.3 Norfolk 19.3. 21.0 21.2 § Bosto 
Charleston 20-5 209-0 25.0 Omaha, 18.9 19.3 19.2 ff Pridg 
Chicago 22-2 22.0 21.8 Peoria 19.0 20.0 21.9 @ buffe 
Cincinnati 23.8 252 2561 Pnriladelphia 23-1 22.6 22.4. Bf tutte 
Cleveland 21.5 21.4 2ea+2 Pittsburgh 21.8 21.2 21.8 @ Chari 
Columbus 26.1 24.8 25.1 Portland,,lMe. 19.5 20.3 19.4 § Chica, 
Dallas 21.7 23.3 23.9 Portland, Ore. 19.0 19.8 19.4 #§ Cinci. 
Denver 19.3 20.0 19.4 Providence 2323 = Bed 22.1 § Cleve: 
Detroit 19.8 251 24.9 Richmond 25-4 24.2 23.8 @ Colum 
Fall River 22-2 2144 21.8 Rochester 19.9 17.7 17.9 @§ Dalla: 
Houston 20.6 20.9 20.3 St. Louis Geel 2569 25.9 # Denve: 
Indianapolis 22-5 239 259 St. Paul 19.5 19.6 19.3  etro: 
Jacksonville 21.0 23.7 22-3, Salt Lake City 20.8 21.0 20.9 Mfall t 
Kansas City 20-2 «62202 22-5 San Francisco 22+2 = Be B 2508 Bf oustc 
Little Rock 21-5 25.4 123.3 Savannah 23-2 21.26 22.5 Bi ladiar 
Los Angeles 20.5 21.8 21.9 Scranton 24.7 26.5 25.4 Blacksc 
Louisville 24.0 23.8 25.0 Seattle 20.3 21.7 21.6 § tansa: 
i Manchester 2209 22.49 2203 Springfield,I11. 21.8 23.0 23i1 Blittle 
i Memphis 22-3 8622-7 2503 Washington, DeC. 22.5 22.5 21.4 > Ar 
4 oui st 
i Manche 
# The average retail value of leg of lamb changed only slightly from Sept. ld tempi 
; to Sept. 26 dropping from 22.3 cents a pound to 22.2 cents. 
There are several difficulties in comparing farm prices of meat animals wii 
i city retail meat prices using the statistics now available. The retail data do m 
adequately represent the value of the whole carcass and plans are being made to [sent. 
i improve them for this purpose. Detailed retail prices are, however, zathered in #tplan 
: New York City by the Bureau of Agricultural Economics and these have been used in eet 
§ calculating margins. A comparison of farm prices with these retail prices is The Ch 
; difficult, however, because the retail prices are on the basis of a definite grai@lept. 


while the farm prices are an average of all animals. 

The best comparison on meat at present is the retail value of a whole carcg 
at New York compared with Chicago wholesale price of the same grade of animal. [fice 
This comparison shows that on Sept. 30 the whologale value of lambs at Chicago wagis.66 
$6.82 and the retail value of the cuts sold from 100 lbs. of carcass was $9.51, ff. 
indicating a spread of $2.69. The spread last February was $3.36. 
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ROUND STEAK 


Average Price per Pound 
(in cents) 
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United States 
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Rridgeport 
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Round steak increased only slightly in price from 26.1 cents a pound on 
St. 12 to 26.2 cents on Sept. 26. The total retail value in New York City (see 
planation of meat prices described under "Lamb") of tne cuts from 100 lbs. of 
beef carcass was $10.37 compared with $10.30 on Sept. 12 and $9.80 last February. 
The Chicago price of 100 lbs. of live animals of the same grade was $5.96 on 
apt. 26; $5.86 on Sept. 15 and $6.04 last February. 


; The spread between the Chicago price of animals and the New York retail 
ice of beef cuts was $4.41 on Sept. 30 compared with $4.44 on Sept. 15 and 
ago WENS.66 on Feb. 15. 
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PORK CHOPS 


Average Price per Pound 
(in cents) 


at. 








ss 


a 















Feb. Sept. Sept. Feb. Sept. Sept. “i 
Market 15 12 26 Market 15 12 26 
: ————§ nite 
United States 17.6 21.7 23.8 Milwaukee 18.3 21.5 22.7 
Atlanta 18.3 21.9 20.0 ldinaeapolis 18.6 21.6 24.3 
Baltimore 17.1 22.7 23.6 Mobile 13.4 16.4 18.1 
Birmingham 14.1 16.3 16.5 Newark 18.3 2207 25.8 
Boston 18.9 23-8 25.8. New Haven 19.9 325.5 27.9 
Bridgeport 20.2 25.3 281 New Orleans “446 17.7 wa 
Buffalo 19.4 24.8 25.0 Hew York 20.4 24.3 26.4 
Butte 16.1 16.9 18.5 Norfolk 14.6 19.9 20.4 
Charleston 15.5 15.9 16.9 Omana, 14.1 16.6 20.9 
Chicago 18.0 22-0 25.4 Peoria 15.1 17.5 20.5 
Cincinnati 16.1 19.4 24.8 Philadelphia 19.5 24.3 25.7 
Cleveland 17.6 23.5 25.0 Pittsburgh 17.2 22.7 26.6 
Colunbus 16.2 21.3 25.1 Portland, Me. 18.8 23.9 26.6 
Dallas 16.7 18.5 20.0 Portland, Ore. 3656 21.56 218 
Denver 16.0 17.9 20.6 Providence 20.2 24.5 28.8 
Detroit 18.8 23.7 28.7 Richmond 15.9 23.4 23.6 
Fall River 17.9 21-8 25.2 Rochester 16.8 24.3 24.4 
Fouston 17.4 18.1 19.1 St. Louis 16.3 20.7 24.0 
Indianapolis 17.9. 20.3 235.0 St. Paul 1%0 20.1 Po 0) 
Jacksonville - 14.7 15.5 17.8 Salt Lake City 19.9 19.7 20.7 
Kansas City 16.7 18.7 22-4 San Francisco 22-3 26.7 26 8 
Little Rock 13.7 16.0 17.5 Savannah 4.6 16.3 15.2 
Los Angeles 21.2 30.2 30.3 Scranton 21-2 2661 27. 
Louisville 14.6 20.4 22.9 Seattle 20.4 25.6 25.4 
Manchester 17.8 22.2 26-1 Springfield, Ill. 15.3 16.4 21.9 
Memphis 13.2 18.8 21.0 Wasaington,D.Cc. 20.1 24:8 7.9 








The average retail price of pork chops in 51 cities increased from 21.7 cent 
@ pound on Sept. 12 to 23.8 cents on Sept. 26. 
®xplanation of meat prices described under "Lamb") of all cuts of pork obtained 


New York Retail prices (see 







bound 
Utobs 
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from 100 los. of carcass show that retail prices increased oaly slightly from3.63 
on Sept. 15 to $8.67 on Sept. 30. The Chicago price of hogs advanced during this 
period from §4.56 a hundred to $5.10, decreasing the margin between live hog and 
retail pork prices from $4.07 to $3.57. There is commonly some lag, however, 
between changes in livestock prices and changes in meat prices since it takes some 
time to pack, cure, distribute and sell meat. Pork sold on Sept. 30 in the retail 
store was bought by the packer some weeks before that date. The margin last 
February was $3.66. 
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LARD 


Average Price per Pound 
(in cents) 
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Average prices of lard in 51 cities indicate 2 drop from 9.8 cents a 

7 contgmumd on Sept. 12 to 9.7 conts on Sept. 24. Cold storage holdings of lard on 
ktobor 1 wore the largest of record on that date. Prices of lard rose during 

wat the sumaer as a result of the depreciation of the dollar in foreign exchange. 
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RICE 
Average Price per Pound | 

(in cents) =— 
Jarke t 
Feb. Sept. Sept. Feb. Septe Sept, §-— 
Market 15 12 26 Market 15 12 26 Bnited 
—. pliant 
altin 
United States 5.8 6.6 6.7 Milwaukee 567 6.6 648 fitirmir 
Atlanta 563 6.2 b62 Minnezpolis 5.3 6.6 6.6 Btostor 
Baltimore 532 6.4 6.3 Mobile 444 D4 5e4 Biridge 
‘Birmingham 5.2 5.9 Seo Newark 5.8 Bet 6.4 fnuffa’ 
Boston 6.5 762 7.42 New Haven 7.9 8.0 8.1 Butte 
Briigeport 6.8 7.2 7.5 New Orleans 51 507 5e5 Bitharl ¢ 
Buffalo 5.7 6el Ente New York 5.6 6e4 703 Bithicas 
Butte 5.9 6.3 7.5 Norfoik 58 6.5 662 Btinci: 
Charleston, 5.C. 3.8 4.7 4.9 Omaha 6.2 737 7.9 Btleve! 
Chicago 6.2 6.7 5.8 Pooria 5.6 664. 666 Blum 
Cincinnati 6.2 6.9 7.0 Philadelphia 5.9 7.0 70D Blas 
Cleveland 4.8 6.0 6.4 Pitts twrgh 507 6.8 667 Bienve: 
Columbus 6.4 7.3 7.2 Portland, Me. 8.3 72 841 Retro: 
Dallas 8.5 9.4 9.1 Portland, Ore. .5.6 6.6 6.6 Pal] ] 
Denver 5.5 7.0 6.8 Providence 6.0 6.5 O64 Bist 
Detroit 5.1 5.9 6.0 Richmond 7.6 702 7.5 Indi a 
Fall River 6.0 6.4 6.7 Rochester 5.5 6.0 642 Bars 
Houston 4.3 5.1 5.2 St. Louis 5.0 6.5 643 Bisa: 
Indianapolis 5.3 6.8 6.8 St. Paul 5.8 6.6 6.8 Mitt 
Jacksonville 4.0 4.9 5.0 Salt Lake City 6.2 6.5 6.9 yt 
Kansas City 6.3 Tel 7.0 San Francisco 6.0 7.5 768 Biuis. 
Little Rock 4.3 59 5-7 Savannah Sel 509 549 ach 
Los Angeles 5.7 6.3 6.5 Scranton 6.7 6.8 om a 

Lovisville 5.8 7.4 729 Seattle 5.9 6.8 7ol 

Manchester 5.3 6.0 603 Springfield, Ill. 57 6.1 6.5 

Memphis 4.7 5.6 5.5 ot 7.7 


Washington, D.C. 7% 
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Average retail prices of ice increased slightly from 6.6 cents a pound 
Sept. 12 to 6.7 cents a pound on Sept. 26. Farm value of a bushel of rice rose 
during that period from 68 cents to 73 cents. 


Last February the farm value of rice was 38 cents a bushel and the retail 
value of the rice obtained from a bushel was $1.62 leaving a margin of $1.24 to 
cover costs of processing and marketing. On Sept. 26 the farm price was 73 conts 
and the retail value was $1.88 leaving a margin of $1.15. 
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PRUNES 


Average Price per Pound 

















(in cents) 
| 
Jarkets Feb Sept. Sept. Markets Feb. Sept. Sept. 
ae 15 12 26 15 12 26 

Sept, 
26 [mited States 8.9 10.1 10.3 Milwaukee 8.9 10.5 uf 
—____Bltlanta 8.3 9.7 10.7 Minneapolis 10.1 10.5 10.6 
| Bxltimore 8.0 10.0 9.7 Mobile 8.2 9.3 9.4 
6.8 Btirmingham 8.2 9.3 9.4 Newark 8.4 8.6 9.5 
6.6 Bioston 8.5 9.7 10.6 New Haven 9.0 10.4 10.5 
Se4 Biridgeport 8.4 10.1 10.0 New Orleans 8.9 10.4 10.1 
6.4 Buffalo 9.1 10.3 10.1 New York 8.1 9.4 10.0 
8.1. Butte 9.5 9.4 10 .Q Worfolk 8.1 9.0 10.3 
535 Bimrleston, S.C. 98.4 9.5 10.2 Omaha 9.1 11.8 11.9 
7d Bthicago 10.2 11.0 11.4 Peoria 10.8 11.9 12.2 
6.2 Btincinnati 9.2 10.1 9.9 Philadelphia 8.6 9.8 10.0 
7.9 Bleveland 9.8 10.0 9.9 Pittsburgh 8.5 wa wa 
$6 Btolumbus 9.1 10.9 10.9 Portland, Me. 9.3 10.0 10.3 
70S Bhlias 9.3 10.9 11.2 Portland, Ore. 5.4 8.4 8.1 
6.7 Biaver 9.8 11.5 11.9 Providence 9.1 10.3 10.3 
8-1 Betroit 9.0 10.5 10.5 Richmond 8.5 9.8 9.1 
oa hll River 8.5 9.8 10.0 Rochester 9.5 10.9 11.4 
6.4 Ruston 8.7 9.4 9.9 St.Louis 10.3 12.0 11.7 
Hy hdianapolis 10.2 11.6 11.3 St. Paul 10.3 11.2 10.9 
6.3 jecksonville 8.6 10.3 10.2 Salt Lake City 8.7 10.2 11.2 
6.8 isas City 9.5 11.0 11.2 San Francisco 6.4 7.8 79 
ag pittle Rock 8.5 9.9 10.3 Savannah 8.5 9.5 9.7 
7.6 ibs Angeles 8.5 9.0 9.4 Scranton 8.7 10.2 10.0 
sig pousvilie 9.4 10.6 11.4 Seattle 7.3 8.8 9.0 
> pimchester 7.7 9.3 9.3 Springfield, Ill. 9.9 11.8 11.7 
ad Hemphis 9.3 10.0 10.0 Washington, D. ©. 9.9 11.0 11.0 

6.5 

7.7 
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cover shows approximately what proportion of 
ar went to the , farmere rder to ensure a 
meray publication of this issue of the Consumers! Guide 
enough to give tes rice experts a pre-view of this 
ecure their auabokid. 


fair pres 


aah up = 


st anc 


To 


SOUTCESs 


make. the percentage 
The farme r's ave "§ ' n 
for the Unite d States, gat 
omicse The retail pric 

for about fifty cities al 


were compiled from two different 
milk dealers! epi 
he UsedSe Bureau of Agric tural = 
Bursau of Labor Statistics av 

United States. 


rices 
CONes 

erage 

O% 


The average farmer's pr’ 
2stin 
Ci ty distr 


is standard grade milk, te 
"Plaia" milk for Suti 

Therefore the average farmer's price omparison i 
siderably higher than the average price reccived for 

sie milx as a whole. Farmérs producing mill 12 City have 

iastomarily sold a coligidarable part of whole fresh milk for so- 
eats ad "surplus" uses, at a iower price than for "fluid". ("Surplus" 
milk is bought by te to make cream, buttcr, cheese, ice aaa and 
so on; hence technically is not "fluid" 


although practically it may 
be in fluid forme) 


We should also remember 
percentage of the price 
crease though in fact his share may be 
cents per quart. It may even b> more 


trat, 


This was ‘the case in aeemet: 
filk was 
in Februarye f . 
eptember as compared with 7el ce :t 
distributor of 1/5 of 2 cent a 


see in the picture, shows a decrease 


+45 6 
uv fat. 


Included i 
ization, bottlin: 


So many factors enter 
erent perts of the country 

storye We shall 
at a later datce 


thnrt 
therofore 


no 


wnen 
which gres to the 


wutor t Ss 


distributor's margin are 
customers, profits, 


nto mili prices and they vary ee 


the price of milk goes the 
distributor may < 
no less than before 


han berorce 


UD, 
show a doa 


‘ a : wy 
in terms of 


1933, as comnared with Februarye 
marsd with the 10.5 cants avere 
margin was /«> cents in 
- an increase to the 


P ercentase gs 35 We 


transportaticn, pasteure 
Cte 


widely in 


simple picture could tell the 


so more fully into the milk price ques- 








